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Deutsche Hochschulwerbung

Employer branding, image advertising and product advertising
at universities and student unions

www.hochschulwerbung.de
© Deutsche Hochschulwerbung und -vertriebs GmbH. Subject to change. No liability accepted for printing errors.



Who Is Deutsche
Hochschulwerbung?
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Advertising at universities? Today: a matter of fact, but until the mid-1990s:
a taboo. We are among the pioneers in the field of marketing of advertising
opportunities at universities and student unions. Launched as a student
start-up in the premises of an old paper mill in the Siegerland, the company
today ranks among the market leaders in university marketing. Nowadays,
we operate nationwide jointly with universities of excellence, colleges and
student unions and are continuously expanding our media network. With
our nationwide locations, regional offices and the active onsite presence,
we set the highest quality standards in regard to the implementation of
promotional activities - locally, regionally, nationally and internationally.




Milesstone — overview of highlights

Since the mid-90s we can look back on a history
with many events of particular significance.

Full Service Approach

Foundation of further sub-com-

panies in terms of the full-service 24 hours Approach Appmining GmbH
approach: among others: DSW
Foundation Top-20 universities Deutsche Schilerwerbung GmbH, Expansion of the advertising net- Apps Foundation of the Appmining
Webstars Online Solutions GmbH, work in the scope of a 24-hours GmbH with core competence:
Foundation “Hochschulwerbung Marketing Contracts with the top- Ideenfilter Werbe-und Design- approach in the fields of: students’ Expansion of the media offer by development and marketing of
Siegen” with first holistic marke- 20 universities from employer’s agentur, Trendkost Promotions- catering, student events and means of the mobile channel - applications that shall enrich the

ting contract in Germany in 1996 perspective agentur GmbH student living. the students’ app network! students’ lifes.

And much more...

Advertising Cross-media MINT CPO Approach Campus Digital Screen Campus Recrutainment
media database
First cross-media marketing Foundation “Verlag Junge CPO approach in the recruiting Campus Advertising 3.0: Deutsche Foundation of the Young Targets
Introduction of the first, classified strategy and successful and long- Wissenschaft” — promotion of sector: development of a target Hochschulwerbung presents GmbH with core competence:
advertising media database term co-operation with telecom- young talents in regard to MINT! group dependent, success-orien- nationwide the largest, unified Campus Recruitainment — develop-
munications companies in the ted compensation approach of digital network at German univer- ment of recruiting formats, which
target groups: students, appren- recruiting activities. sities — Campus Digital Screen. are effected as of 2015 under the

motto: “Campus Recruitainment”
at the ten most renowned compu-
ter science universities in Germany.

tices, members of the German
armed forces
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What kind of services and products are we otffering?

We are among the pioneers and trendsetters in the field of marketing of advertising opportunities on campus. We are premium partner and consultant
of our customers and support them with taylor-made solutions for their product advertising and employer branding in the target group of students.
We offer a range of advertising possibilities for the active and targeted address of the target group, e.g. poster advertising in different sizes, displays,

promotions, online/mobile, digital, special advertising formats (e.g. coffee-to-go cups), print, campus recrutaiment, virtual activities (e.g. online job fair)
and much more.



How we work?

The on-schedule and smooth implementation of all recruiting activities on behalf of our
customers has the highest priority for us. That is why the internal and external processes

of the order processing are organized in a highly professional manner. Our company
headquarters as well as our sales offices are situated in the Media Harbour of Duesseldorf.
Our subsidiary in Siegen is responsible for the execution of the campaigns and it is here that
all orders are centrally co-ordinated.

Each of the internal employees of Deutsche Hochschulwerbung is an expert in his/her field.
Our campus reps, campus promoters and uni-scouts are regularly trained. They are most
familiar with the environment of their university and have proven to be responsible associa-
tes. They carry out assignments including promotional activities, samplings and surveys on
our behalf and besides having a profound knowledge of the local scene, they also maintain
excellent contacts to the administrative staff at the universities.

The professional implementation of our customers’ orders is based on precise and closely-
knit internal processes. The respective customer advisor works in close collaboration with
the executive departments, which in turn guarantee that the realization of all measures at

the relative university run smoothly and on time.




What is important for us? How we are positioned?

,Individually we are unique, together we are strong” —
under this motto, we grow through associated and cooperative partners.

Young development — environment -
social responsibility

Associated Partners:
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APPMINING
The Deutsche Hochschulwerbung shows responsibility! We are highly committed to _
our environment, to society and to our employees. This position is an integral part of Coo pe rative Partners:
our corporate culture, since we are aware of the fact that clear economic objectives
can only be achieved and enhanced if we conserve resources, interact fairly and trust-
ful with employees, partners and customers and contribute to society in a meaningful .
way plOyees, p 4 J Wacrossvertise  Mmedia-agencycom - namedia socuisortvare @_"_?“5"._".“ wl Ml Eployour

This is our impulse doing youth development, environment protection and we have
launched a program that includes pro bono activities and donations in various areas.



Diversity & Women's quota

,Diversity” is firmly established as an element of our corporate objectives, because we are convinced that we need
people with different ideas, strengths, interests and cultural backgrounds to succeed, as we know:
the best teams are the ones with the greatest diversity!

The Deutsche Hochschulwerbung creates an environment that welcomes, respects and accepts diversity and there-
fore expressly acknowledges a corporate policy that is based on esteem, promotion and the utilization of diversity.
Every employee should feel comfortable with us and be a part of the whole.

Women's quota — no problem for us! We are proud of our women’s quota. The proportion of women at Deutsche
Hochschulwerbung extends across all hierarchical levels - from management board through to middle management.
We create attractive work environments and flexible working conditions for women and men, in which the recon-
ciliation of work and private life is a matter of course.

Our awards

With the announcement of the “HR Excellence
Awards 2013" the magazine ,Human Resources
Manager” honors outstanding HR projects for the
second time, which are often marked by exceptional
innovation and creativity, enabling them an increa-
sed public awareness.

In 2013 and 2014 Deutsche Hochschulwerbung
was nominated in the category ,SMEs - University
Marketing” and ranked among the top three HR
projects in their category.
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Where do you find us?

Our headquarter is in Duesseldorf and we have regional offices in: Berlin, Bremen, Siegen and Munich.
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Neuer Zollhof 3
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Phone
Fax
E-Mail
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+49 211749564 -0
+49 211749564 - 29

S\

info@hochschulwerbung.de

Munich
LeopoldstraBBe 15
80802 Miinchen

Phone +49 89 27 27 52 -29
Fax +49 89 27 27 55 -47

Berlin

TU BerlinBH 113 a

SE-RH (105), Raum 116 A
StralBe des 17. Juni 135
10623 Berlin

Phone +49 30310194 -41
Fax +49 30 310194 -42

Siegen
Papierfabrik 9
57072 Siegen

Phone +49271238285-0
Fax +49 271 23 82 85 -39

Bremen
BibliotheksstralRe 1
28359 Bremen

Phone +49421 21 86 96 - 54
Fax +49 421 21 86 96 - 53

Post office:
Enrique-Schmidt-StraBBe 5
28359 Bremen

@ www.hochschulwerbung.de

Q www.twitter.com/campuswerbung

0 www.facebook.com/campuswerbung



